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ST=

Identify target
audience

¥

Determine
objectives

Measure
results

.

Manage integrated
marketing
communications

Source: Pearson Education Ltd. (2016)






« http://scalingpathways.globalinnovationexchange.org/

« http://www.ensie.org/

* https://esela.eu/

« http://www.socialeconomy.pl/

* http://www.gsen.global/

« http://euclidnetwork.eu/

* http://socialinnovation.lv/en/european-social-
franchising-network/

« https://www.springimpact.org/

® Kotler, P., Keller, K. (2016). Marketing Management.
London: Pearson Education Limited.

® Kotabe, M., Helsen, K. (2017). Global Marketing
Management (7th Edition). Wiley

® Benkenstein, M. & Uhrich, S. (2010). Strategisches
Marketing: Ein wettbewerbsorientierter Ansatz (3.
Auflage). Stuttgart: Kohlhammer
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